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“�As the UK’s largest Smart fabricator and 
the creator of the renowned Atlas Roof, our 
scale and expertise mean we can offer the 
trade highly competitive pricing – without 
ever compromising on quality.”

ACCREDITATIONS

At Atlas Aluminium, everything we 
do as a leading fabricator of aluminium 
windows, doors, and glazed roofs is 
built on four foundations:
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These principles drive our commitment to 
supporting the trade with products and service 
they can rely on.

– Defined by Quality
– Trusted to Deliver
– Ahead by Design
– Powered by People

By choosing us, you’ll have 
an experienced team that’s 
invested in your success, 
offering dependable lead 
times, dedicated support, and 
the tools you need to grow 
your business with confidence.
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WORKING WITH US

Defined by Quality
– High-performance range of aluminium windows, doors, and glazed roofs
– Proudly UK manufactured in Stonehouse, Gloucestershire
– 10-year hardware & glass, 10 to 25-year paint guarantees
– Accredited to the latest industry standards for security, efficiency, and performance

Trusted to Deliver
– 1-2 week lead times across the majority of our products
– Nationwide delivery with real-time tracking
– Expert load planning and protective packaging
– Featured in leading trade press for excellence and reliability

Ahead by Design
– Innovative systems including Atlas Lanterns & Alitherm 400
– Unlimited free cloud users for quick quoting and ordering
– Showroom displays, signage, and marketing support
– Dual-branded brochures, banners, and digital assets

Powered by People
– 200+ skilled employees across UK facilities
– Dedicated account management and customer support
– Experienced technical and production teams
– A people-first approach built on trust and partnership

Reviews that reflect our quality...

Here are some of the customers we work with:

and hundreds more!

High-quality aluminium 
systems and a fantastic 

team behind them. 
Atlas Aluminium are 
professional, reliable, 

and always a pleasure 
to work with.

Skylights1

Atlas have been 
nothing but exceptional 

throughout our time 
using them. Really 

helpful staff and fast 
deliveries.

Home Build Doors

Atlas are a pleasure to work with. Their 
communication, response times and lead times 
are excellent. Deliveries are always on schedule. 

Where there are issues these are dealt with 
immediately. Would not hesitate to recommend.

Ellipsis Aluminium

We have worked with Atlas Aluminium for some time 
and continue to be impressed by the consistent quality 

of their aluminium window and door products. Their 
attention to detail, precision manufacturing, and 

commitment to durability have made them a trusted 
supplier in our operations.

 
SAJE UPVC



1.1W/m²·K

1.2W/m²·K

1.4W/m²·K

1.5W/m²·K

TBT Handle:
White, Black, Grey, 
Chrome, Satin Silver, 
Polished Gold

Offset Handle:
White, Black, Grey, 
Chrome, Satin Silver, 
Polished Gold

OUR PRODUCTS
Windows

Alitherm 400 
Casement 
Windows
(400i, X, Hybrid, Flush Sash)

Alitherm 400 
Tilt & Turn 
Windows

Heritage 47 
Windows

1.0W/m²·K1.4W/m²·KStock Colours: White, 
Black, Grey, Grey on White  
KL Colours: 
Smarts KL Range 
200+ RAL Colours

Stock Colours: White, 
Black, Grey, Grey on White  
KL Colours: 
Smarts KL Range 
200+ RAL Colours

Stock Colours: White, 
Black, Grey, Grey on White  
KL Colours: 
Smarts KL Range 
200+ RAL Colours

Offset Handle:
White, Black, Grey, 
Chrome, Satin Silver, 
Polished Gold

Product Product Image Colours Double 
Glazed U 
Value

Triple 
Glazed U 
Value

Handle Model(s) 
& Colours

N/A

N/A

1.3W/m²·K

Depends on 
window/door product

Depends on 
window/door product

Depends on 
window/door product

Depends on 
window/door product

Depends on 
window/door product

Depends on 
window/door product

N/A

Glazed Roofs

Atlas Roof 
Lantern

Lean Tos

Atlas Flat 
Rooflight

Orangeries

Conservatories

Verandas

0.9W/m²·K1.3W/m²·KStock Colours: White, 
Black, Grey, Grey on White, 
Black on White 
200+ RAL Colours

Stock Colours: White, 
Black, Grey, Grey on White, 
Black on White 
200+ RAL Colours

Stock Colours: White, 
Black, Grey, Grey on White, 
Black on White 
200+ RAL Colours

Stock Colours: White, 
Black, Grey, Grey on White, 
Black on White 
200+ RAL Colours

Stock Colours: White, 
Black, Grey, Grey on White, 
Black on White 
200+ RAL Colours

Stock Colours: White, 
Black, Grey, Grey on White, 
Black on White 
200+ RAL Colours

Product Product Image Colours Double 
Glazed U 
Value

Triple 
Glazed U Value

Check out our online Installation Guides via the 
link below or by scanning the QR Code opposite.
www.youtube.com/@AtlasAluminium

PRODUCT GUARANTEES

10 YEARS HARDWARE 10 YEARS GLASS 25 YEARS PAINT
WINDOWS & DOORS 10 YEARS PAINT ROOFS
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PAS24:2022 Upgrade Available on all Windows.

1.2W/m²·K

1.3W/m²·K

1.1W/m²·K

1.4W/m²·K

1.5W/m²·K

N/A

1.4W/m²·K

N/A

Doors

Visofold 1000 
Slim Bifold Doors

Heritage 60 
Doors

Visoglide Plus 
Sliding Patio 
Doors

Designer Door

Alitherm 400 
Residential & 
French Doors

Signature Door

1.1W/m²·K

1.2W/m²·K

1.6W/m²·K

1.5W/m²·K

Stock Colours: White, 
Black, Grey, Grey on White  
KL Colours: 
Smarts KL Range 
200+ RAL Colours

Stock Colours: White, 
Black, Grey, Grey on White  
KL Colours: 
Smarts KL Range 
200+ RAL Colours

Stock Colours: White, 
Black, Grey, Grey on White  
KL Colours: 
Smarts KL Range 
200+ RAL Colours

Stock Colours: White, 
Black, Grey, Grey on White  
KL Colours: 
Smarts KL Range 
200+ RAL Colours

D Handles: 
Black, White, Grey

Lever (Straight) Handles: 
White, Black, Grey, Chrome, 
Satin Silver, Polished Gold

Pop Out Handles: 
White, Black, Grey

Fixed Long Lever Handles: 
White, Satin Silver, Black, Grey

Fixed Sliding Door D Handles: 
White, Satin Silver, Black, Grey

Bow & Bar Handles: 
Stainless Silver

Lever (Straight) Handles: 
White, Black, Grey, Chrome, 
Satin Silver, Polished Gold

Bow & Bar Handles: 
Stainless Silver

Lever (Straight) Handles: 
White, Black, Grey, Chrome, 
Satin Silver, Polished Gold

Art Deco Handles: 
White, Black

PAS24:2022 upgrade available on all doors – except Smart Signature and Designer Doors, which meet PAS24:2022 as standard.

Product Product Image Colours Double 
Glazed U 
Value

Triple 
Glazed U 
Value

Handle Model(s) 
& Colours



Here are our typical product lead 
times to show what to expect 
when you order.

While lead times may occasionally vary due to demand 
or supply chain factors, our team works hard to keep them 
accurate and consistent. These figures are a reliable guide, 
and we aim to meet or beat them whenever possible.

Glazed Roof Lead Times

Roof Lantern

Skyroom

Flat Roof

Lean To

Bespoke Roofs

Lantern – Stock Size

Lantern

Flat Roof – Stock Size

Flat Roof

Lean To Roof – No FABs

Lean To Roof –  With FABs

Skyroom

Bespoke Roofs – No FABs

Bespoke Roofs – With FABs

10 Days +

10 Days +

10 Days +

15 Days +

20 Days +

15 Days +

20 Days +

20 Days +

N/A

N/A

25 Days +

25 Days +

25 Days +

25 Days +

25 Days +

5 Days +

5 Days +

N/A

Bespoke Roofs include Verandas, Edwardians, Victorians, P Shape, T Shape, and Georgian. Lead times can be reduced to 15 days + for Bespoke Roofs, except for 
Special RAL colours, if no special fabricated items are required (e.g. box gutter). Lead times can also be reduced to 10 days + for Lean Tos, except for Special RAL 
colours, if no special fabricated items are required. Lead times for full conservatories are provided on application.
+ indicates lead time plus the next available delivery date.

Your deadlines matter to us. 
Our goal is to deliver on time, 
every time.

Atlas Aluminium The Trade’s Choice for Aluminium
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Stock Colours: White / Black / 
Black On White / Anthracite Grey / 
Anthracite Grey On White

Special RAL ColourProductProduct Category

Window & Door Lead Times

Sliding Doors

Bi fold Doors

Windows

Add Ons

Residential and 
French Doors

Visoglide Plus 
Patio

Visofold 1000 / 
Visofold 1000 
Slim
Visofold 1000 
Floating Corner 
Post

Alitherm 400 
(I, X, Hybrid)
Alitherm 400 
T/Turn
Heritage 47 / 
Heritage 60 
Doors

Marine Grade

Astragal Bar

Alitherm 400 
Doors
Signature Doors
Designer Doors
Heritage 47 / 
Heritage 60 
Doors

10 Days +

10 Days +

15 Days +

10 Days +

10 Days + 10 Days + 20 Days + 30 Days + 25 Days + 30 Days +

15 Days + 20 Days + 20 Days + 30 Days + 25 Days + 30 Days +

15 Days +

15 Days + 
(20 Days + 
for Anthracite 
Grey)

Extra 5 days Extra 5 days Extra 5 days Extra 5 days Extra 5 days Extra 5 days

20 Days +

20 Days + 20 Days + 30 Days + 25 Days + 30 Days +

25 Days +20 Days + 30 Days + 30 Days +

25 Days +
25 Days +
15 Days + 20 Days + 20 Days + 30 Days + 25 Days + 30 Days +

25 Days + 25 Days + 25 Days + 25 Days + 25 Days +
25 Days + 25 Days + 25 Days + 25 Days + 25 Days +

10 Days + 20 Days + 30 Days + 25 Days + 30 Days +

10 Days +

10 Days +

20 Days +

15 Days +

20 Days +

20 Days +

25 Days +

30 Days +

30 Days +

20 Days +

25 Days +

25 Days +

25 Days +

30 Days +

30 Days +

Astragal Bar available on all windows and doors except for the Visoglide Plus Patio, Signature Doors and Designer Doors.
+ indicates lead time plus the next available delivery date.

Product 
Category

Product Stock Colours:
White / Black / 
Anthracite Grey

Stock Colours: 
Anthracite Grey 
On White

KL Single Colour KL Dual 
Colour

Special RAL 
Single Colour

Special RAL 
Dual Colour



Sales Order Processing, Account Management, 
Customer Services, Technical, Manufacturing, Despatch.

FROM ORDER TO DELIVERY

Account Management 
You’ll have a dedicated account manager who understands your 
business inside out. Their role is to provide proactive support, tailored 
advice, and a single point of contact you can always rely on.

Sales Order Processing 
Our SOP team ensures every order is processed quickly, accurately, and 
with attention to detail. From confirmation to completion, they keep your 
projects moving smoothly and minimise delays.

Customer Services 
Whether it’s answering queries, resolving issues, or keeping you updated, 
we’re committed to delivering a friendly, professional experience. 
If something doesn’t go as planned, we take responsibility, act quickly 
to put it right, and never hide behind excuses.

Technical 
From product advice to installation guidance, our technical experts are 
here to help. They provide the knowledge and support you need to get 
specifications right and avoid costly mistakes on site, including direct visits.

Production 
With state-of-the-art facilities and skilled craftsmanship, our 
manufacturing team delivers consistency and quality on every product. 
Their focus is precision, reliability, and standards you can trust.

Despatch 
Every order is carefully packaged and handled by our despatch team to 
protect it in transit. With reliable nationwide delivery, you can be confident 
your products will arrive on time and in perfect condition.

Quick Quotes – Build accurate 
quotes in minutes from your 
own premises.

Easy Ordering – Send orders 
straight through to us with just 
a few clicks.

Trusted by the Trade – Built on 
industry-standard Window Designer 
software you already know and trust.

Expert Training – Receive free 
hands-on training for you and your 
team as part of your onboarding.

It’s simple, it’s smart, and it helps you win more jobs. 
With unlimited users, your business is free to scale 
without limits.

Unlimited Free Cloud Users

Atlas Aluminium The Trade’s Choice for Aluminium
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No more juggling logins or paying for extra 
seats. With Atlas Aluminium, you get unlimited 
free cloud users for quoting and ordering 
windows and doors.



Atlas Aluminium

PROUDLY UK MADE

All of our products are manufactured at our factories 
in Stonehouse, Gloucestershire. By keeping production 
local, we maintain full control over quality, ensuring 
every item meets the highest standards.

Supporting UK manufacturing also means 
investing in local communities. We have 
approximately 200 employees across our 
sites, we’re proud to contribute to the regional 
economy and sustain skilled British jobs.

The Trade’s Choice for Aluminium
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MANUFACTURING AND 
QUALITY CONTROL
Our manufacturing process ensures consistent quality 
and precision across every aluminium window, door, and 
glazed roof system.

Material Preparation 
Aluminium profiles are delivered from our approved suppliers 
and inspected upon arrival for straightness, surface quality, 
and dimensional accuracy. All materials are stored in controlled 
conditions to prevent damage or contamination before 
fabrication begins.

Cutting and Machining 
Profiles are cut to precise dimensions using CNC-controlled saws 
to ensure consistent accuracy. Machining operations such as 
drilling, slotting, and milling are carried out according to design 
specifications, allowing for clean joints and reliable assembly. 
Each profile is checked before moving to the next stage.

Assembly 
Cut and machined components are assembled using mechanical 
or crimping cleats and corner connectors for structural strength 
and alignment. Sealants, thermal breaks, and gaskets are fitted 
where required to ensure performance and durability. Each frame 
is checked for smooth operation before glazing.

Quality Assurance 
Every unit undergoes a detailed inspection to confirm dimensional 
accuracy, surface finish, and correct operation of moving parts. 
Glazed units are tested for proper sealing and weather resistance. 
Only products meeting our quality standards are released for 
packaging and delivery.

Packaging 
Frames are securely wrapped and labeled, ready for safe 
delivery and easy on-site handling. Protective materials are 
applied to prevent scratches or damage during transport, 
and great care is taken to ensure each unit arrives exactly 
as intended.



From Cornwall to the Highlands, we’ve got you 
covered. Our nationwide delivery service ensures 
your windows, doors and glazed roofs arrive on 
time and ready to install.

NATIONWIDE DELIVERY

Nationwide Reach
No matter where the 
job is, we’ll get it there.

Fast Turnarounds
Route optimisation 
helps deliver your 
products when you 
need them.

Real-Time Tracking
Track deliveries and plan 
with confidence.

Peace of Mind
Expert load planning 
and protective packaging 
ensure your products 
arrive perfectly.

Good packaging doesn’t just protect 
your goods, but your reputation.

When it comes to delivering your products 
safely, we’ve become known for providing the 
best packaging in the market. We make sure 
every shipment arrives exactly as intended - 
safe, secure, and ready to impress.

Durable, impact-resistant, and 100% recyclable protective foam 
packaging for sustainable and reliable product protection.

Atlas Aluminium The Trade’s Choice for Aluminium
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Showroom Samples 
Provide your customers 
with hands-on examples 
of finishes, colours, and 
hardware options.

Showroom Signs 
Professional signage 
to highlight features 
and benefits, clearly 
and consistently.

Showroom Products 
Display-ready items designed 
to bring the quality of Atlas 
Aluminium to life in your 
showroom environment.

By working alongside you, 
we’ll ensure your showroom 
is an inspiring space that 
helps convert browsers 
into buyers.

For those with showrooms, we understand the importance of 
presenting your products in the best possible way. That’s why 
we can support you with samples, signage, and displays that 
help you sell with confidence.

SHOWROOM DISPLAYS

Brochures, Banners & Digital Assets

MARKETING COLLATERAL

From our all-product brochure to eye-catching 
roller banners (available dual branded with 
your logo), we’ll help you showcase our range 
with ease. 

Social Media (below)

Standard & Dual Branded Brochures (above)
Standard & Dual Branded Roller Banners (right)

Plus, access our image and video asset bank - 
ready to boost your social media, website, and 
digital marketing.

Atlas Aluminium The Trade’s Choice for Aluminium
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We’re proud to be featured in respected 
trade publications that highlight our 
commitment to quality, reliability, 
innovation and a people centric approach.

These articles reflect the trust we’ve built 
within our industry and the confidence our 
customers place in us every day.

Glass News - July 2025 
Atlas Aluminium - Committed to 
Quality and Customer Service:

https://www.glassnews.co.uk/
atlas-aluminium-committed-to-
quality-and-customer-service/ 

Glass Times - May 2025 
Investing for Long Term Growth: 

https://www.flipsnack.com/identifywebdesign/
glass-times-may-2025/full-view.html?p=62
(Pages 62-64)  
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To paraphrase a famous quote: we know 
what we know, but we also know what we 
don’t know. There are known unknowns, 
and there are also unknown unknowns. 

That statement likely needs some context. On 
December 18 last year, a small, UK-based team of 
private investors acquired the aluminium 
businesses of the Customade 
Group (Real Aluminium and 
Atlas Roof Solutions) out 
of administration and 
appointed me as CEO. 

We’ve since relaunched, 
under new management 
and ownership, as Atlas 
Aluminium. Combining the 
best aspects of both divisions 
into a single organisation, we 
hope to demonstrate, with a new 
direction, a strong commitment towards 
quality and reliability.

Like me, our shareholders’ backgrounds span 
multiple sectors, and like me, this is their first foray 
into fenestration. Having worked both as and with
management consultants for many years, I could 
simply write (or have ChatGPT create) an article 
full of the sound and fury of business buzzwords 
and jargon about how we’ve set out to make our 
business resilient, in what many have termed a 

Building business resilience 
in the fenestration industry
Jamie Newall, CEO of Atlas Aluminium, the new brand name of Real Aluminium 
Products, explains the challenges of taking over a business in a new industry.

A L U M I N I U M 

challenging period. I could talk of customer-centric 
approaches, upskilling, organisational agility and 
contingency planning but ultimately that would 
signify nothing and certainly say nothing new. 

I instead want to offer a personal perspective 
on what it takes to forge business resilience from 

the viewpoint of someone new to fenestration. 
While I have learned a great deal in 

the past 60 or so working days, 
I am acutely aware of what I 

still don’t know. Fortunately, 
I am surrounded by a vastly 
experienced team that I can 
rely on.

UNKNOWN UNKNOWNS
A key component of a resilient 

company is having firm financial 
foundations. This goes beyond 

maintaining sufficient cash flow to manage 
known sector challenges; seasonality, economic 
fluctuations, and shifts in consumer confidence. 
It also means having the financial capacity to 
address ‘unknown unknowns’: the unexpected 
events that cannot be foreseen.

We all hope to avoid another ‘black swan' 
event like the COVID-19 pandemic. However, 
by definition, such events are almost impossible 
to predict and require coordinated industry and 

government responses. What I want to focus on are 
the smaller, yet still impactful, unforeseen events.

Most companies in our sector have contingency 
plans in place for when a customer or supplier 
experiences financial difficulty and enters 
administration: the ‘known unknown.’ In just three 
months, we’ve already faced this twice. 

However, I doubt anyone in the sector would 
plan for an existing customer, and a hardware 
supplier, pivoting to compete against them and 
their systems supplier. No SWOT analysis could 
have forecast that for us!

The reality is, all businesses will encounter 
unexpected financial shocks. The key question is 
how we manage to navigate them and plan as best 
we can to convert the ‘unknown unknowns’, to 
‘known unknows’.

SHAREHOLDERS
Ownership structures vary, but ultimately, every 
company has shareholders, and their approach 
significantly impacts a company’s resilience.

Private equity (PE) does have a role in ownership, 
but its effectiveness depends on how it manages 
financial leverage (the debt-to-equity ratio), among 
other things. Debt is a valuable financial tool, but 
across industries, PE-backed firms tend to borrow 
25% more than their non-PE counterparts. This 
higher leverage allows them to invest less of their 

5 8
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own capital, amplifying returns, but also increases 
risk. Excessive debt can place undue pressure on a 
company’s cash flow.

Another factor that can undermine resilience is 
shareholder-driven dividend payments. Sustainable 
dividend payments require consistent profitability 
and stable earnings. Few UK businesses, in any 
sector, can genuinely claim to meet these criteria, 
let alone those in fenestration. Yet, some companies 
fund dividends through debt and/or routinely pay 
out more in dividends than they have earned in net 
profits. We are fortunate to have private investors, 
with experience in turning around businesses with 
great potential, who have sought to carry minimal 
debt (that which we do is primarily a holdover from 
administration) and to not extract dividends. 

Having shareholders who are genuinely 
passionate about the business, that are active 
participants, and who are prepared to invest 
further capital as needed while the business 
regains stability, remains crucial for us. It is vital for 
businesses across our sector, particularly in times 
of hardship, to have that collective buy in from top-
to-bottom.

COSTS
One of our first priorities was to gain a 
comprehensive understanding of our margins; 
material, gross, and net. Accurate pricing begins 
with understanding costs. 

Within fenestration, we’ve seen some particularly 
unique pricing models. It’s not just about material 
margin, the difference between sale price and 
component costs. There is also a need to consider 
labour, overheads, and taxation.

While cash flow is essential, margin management 
cannot be overlooked. A detailed analysis of our 
margins and competitor pricing revealed that some 

of our smaller competitors, using the same profile 
or system, are pricing at levels that, while generating 
a material margin, actually result in an operational 
loss. This is because they lack the bulk purchasing 
discounts and economies of scale we can leverage.

By deeply understanding your costs and supply 
chain, you can optimise your procurement and in 
turn, pricing. In our case, this enabled us, at least 
for now, to absorb supplier price increases and 
offset the recent rise in employers' NI contributions. 
Achieving this, however, is not possible without the 
experience and expertise of good staff.

STAFF
I have always believed that businesses are defined 
not by their factories, offices, products, or even 
their brands, but by their people. Perhaps this 
view is influenced by my seven years in the Army. 
I am often told that a company’s brand outweighs 
any single employee or even its entire workforce. 
However, I maintain that it is the collective 
knowledge and dedication of staff that truly defines 
a business.

It is not just the specialist knowledge of those 
in manufacturing, or those who support them 
by programming and maintaining the software 
on CNC equipment. It includes everyone from 
marketing and sales, through to finance and HR 
team, and everyone in between, all of whom have a 
deep understanding of the particular idiosyncrasies 
of your company and this unique sector. We could 
not afford to lose this deep well of experience 
whatever the cause – i.e. resignation, sickness or 
other absence.

So, how do you build staff resilience? While 
increasing pay is an obvious solution, it is not always 
feasible in a seasonal industry already impacted by 
rising employment costs.

For me, communication, transparency, and 
loyalty are the cornerstones of staff resilience. 
A company must be structured hierarchically, 
but excessive micromanagement is, of course, 
counterproductive. However, senior management 
must still communicate key updates to all 
employees directly and regularly speak to all the 
staff, whatever their role, and be prepared to take 
any questions and be open with their answers.

I make it a point to visit each department across 
different shifts at least once a week. This has not 
only allowed us to address employee concerns but 
has also led to numerous valuable suggestions for 
improving quality and processes, many of which 
we have already implemented.

Additionally, uncertainty unsettles employees. 
The fenestration industry is highly interconnected, 
and gossip spreads quickly. Clear and honest 
communication reassures staff and customers alike, 
fostering stability. The most resilient companies 
have loyal employees who go above and beyond 
in challenging times. However, loyalty is not given 
– it must be earned. Employees remain loyal to 
companies that are loyal to them.

Identifying key personnel and ensuring they have 
trained deputies who can step up when needed is 
fundamental to any business, especially when times 
are tough, but staff retention remains critical. Losing 
skilled employees comes at a far greater cost than 
simply replacing them.

CUSTOMERS
Last, but by no means least, is the challenge of 
winning, retaining, and growing a customer base 
to support the business. And, while we believe 
in transparency across nearly all aspects of our 
operations, I hope you’ll understand if we keep 
our ideas on this to ourselves!

A L U M I N I U M 

→

GGPMag - April 2025 
Building business resilience in the 
fenestration industry:

https://ggp.mydigitalpublication.co.uk/
april-2025/page-58
(Pages 58-60) 

GGPMag – June 2025
Local MP Tours Atlas Aluminium:

https://ggp.mydigitalpublication.co.uk/
june-2025/page-6 
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NORDAN ROOTS FOR HEALTHY TIMBER SUPPLY CHAIN
Timber composite window and door 
manufacturer NorDan, has become the 
first manufacturer of its kind to actively 
measure and monitor the health of the 
forests from which it sources its timber.

NorDan invited independent 
consultants Fortis Facades to analyse the 
Polish forests that are a vital part of its 
supply chain, checking important factors 
such as tree health, density and 
chronology of the trees, as well as the 
quality and yield of timber.

Fortis Facades’ ‘BIOME’ division 
employed the use of scientific methods to 

assess the condition and sustainability of 
the NorDan forests in Poland. These 
methods involve a variety of techniques, 
including tree boring and core sampling, 
surveying, geotagging and ecological 
surveys to establish the health of the trees 
and the soil they are grown in. NorDan 
says this helps to guarantee the quality of 
the timber and ensure good forestry 
practices are used to maintain the 
sustainability of the woodlands.

The initiative reflects NorDan’s 
approach to sustainability, which  
runs from the performance of its products 
through to the way they are 
manufactured and how raw materials  

are sourced.
Tom O’Sullivan, technical 
specification advisor at NorDan 

UK, who has been involved in 
the project, explained: 

“Timber is at the heart of our 
products, delivering thermal 
performance, longevity and 
low embodied carbon. We 
want to ensure that every 

piece of wood we use not only 
meets the highest quality 

standards but also aligns with our 
commitment to environmental 

stewardship. That's why we invited Fortis 
Facades to carry out a comprehensive 

analysis of the trees we use in our supply 
chain. This meticulous approach will not 
only help us ensure that the timber we use 
is robust, sustainable and of the highest 
quality, it will also help safeguard the 
continued health of the forests and their 
environment long-term.”

Fortis Facades, a leading facade 
consultancy, created BIOME to use 
meteorological, climatic and 
environmental sciences to understand 
how its products impact the climate and 
interact with a changing world.

Thomas Ashfield of Fortis Facades 
added: “As the natural world changes, so 
do the resources we have become 
dependent upon. Climate change 
impacts the health, condition and 
availability of natural resources, including 
timber for construction. Our response and 
approach to understanding, monitoring 
and employing the use of natural 
resources must adapt accordingly.

“The ability to not only monitor and 
assess current conditions but also to 
forecast future trends is invaluable and a 
necessity for securing sustainable 
resources. This enables us to serve as 
more effective custodians, not only of the 
materials we harvest but also of the 
landscapes we ultimately shape and need 
to maintain.”

LOCAL MP VISITS ATLAS ALUMINIUM
Atlas Aluminium, one of the UK’s 
largest fabricators of aluminium 
windows, bifold and sliding doors, 
welcomed Dr Simon Opher, Member of 
Parliament for Stroud, to its 
manufacturing facility in Stonehouse.

The visit provided an opportunity to 
showcase the company’s operations, 
meet staff, and discuss the importance 
of supporting local manufacturing and 
sustainable innovation in the aluminium 
fenestration sector.

During the visit, Dr Opher toured the 
production floor and met with team 
members across various departments, 
gaining first-hand insight into day-to-
day operations and the realities facing 
manufacturers in the current economy.

A follow-up discussion with staff 
offered the chance to reflect on broader 
sector challenges and share 
perspectives from the shop floor. 

This included a discussion on the 
recent rise in Employers’ National 
Insurance contributions and its 
disproportionate impact on UK-based 
companies, which are likely to suffer 
more than multinationals that can shift 

profits offshore and are often quicker  
to reduce staff.

Dr Opher was very positive 
throughout his visit and particularly 
praised the attitude and commitment of 
all the staff he met, noting the ‘happy’ 
atmosphere. The visit was a strong 
reminder of the importance of 
conversations between industry and 
government and that each sector, not 
least fenestration, has its unique issues.

“We were delighted to host Dr Simon 

Opher and share the work we’re doing 
to deliver high-quality aluminium 
window, door and glazed roof products 
to our customers across the UK,” said 
Jamie Newall, CEO of Atlas Aluminium.

“We are very proud of our 
experienced workforce and the work we 
have done since December to give them 
the support they need to flourish. It’s 
encouraging to see local leaders take 
an active interest in our industry, 
workforce, and future growth.”

IN BRIEF

Artist collaboration

Crittall Windows has partnered 
with artist Alex Chinneck to 
deliver A Week at the Knees, an art 
installation for Clerkenwell 
Design Week 2025. Installed in 
London’s Charterhouse Square, 
the extraordinary 13.5-metre-
long structure replicates a 
Georgian townhouse facade 
seemingly ‘sitting down’ in its 
own space. 

Social value manager

PVC-U and aluminium 
manufacturer Warwick North 
West has further cemented  
its commitment to social 
responsibility with the 
appointment of Louisa Wanless 
as social value manager. Louisa 
will lead the company’s ongoing 
social outreach programmes,  
and develop new ones. 

Future Products partnership

VEKA plc has announced a new 
partnership with Mansfield-
based Future Products Ltd.  
With over 30 years’ experience 
delivering quality home 
improvement products to the 
trade, Future Products will 
enhance its portfolio by 
adopting VEKA’s industry-
leading M70 system and its 
innovative OMNIA suite.
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